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WATER,
DESIGNED FOR
THE WORLD.

Water brands. Water solutions.

An international water business built around thoughtful formats, clear brand identities, practical supply and long-term
partnerships.
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NUNH20 / COMPANY / 02

WHO WE ARE.

NUNH20 is a brand-led water business with an international outlook. We
develop our own water brands and formats while building selected tailored
projects for partners whose markets require a more specific approach.

Our work sits at the intersection of water, product design, production, supply and market development. Rather than treating
water as a single format, we consider how it should exist in different environments — from everyday use and shared spaces

to hospitality, dining and future-oriented formats.

BRAND-LED
Our own brands form the foundation of the business.

FORMAT-DRIVEN
Different environments call for different forms of water.
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INTERNATIONAL
We think beyond one market, with regional needs in mind.

PARTNER-ORIENTED
Selected projects are developed around real commercial
requirements.
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NUNH20 / PHILOSOPHY /03

WATER SHOULD BE SIMPLE.
THEWAY WEBRINGIT TO THE
WORLD SHOULD BE BETTER.

Water is one of the simplest things in life. Yet the way it is sourced, treated, packaged, presented and delivered can shape
how people experience it — and how businesses bring it to market.

At NUNH20, we believe better water begins with better thinking. We look beyond the bottle, the box or the package itself. We
consider the wider journey: water, materials, design, production, supply and the people who ultimately use it.

MAKE IT CLEAR. MAKE IT CONSIDERED. MAKE IT RELEVANT.

We develop our own water brands and formats for different moments and environments, while working with selected partners
on tailored projects where a market requires something more specific.

WE ARE NOT TRYING TO MAKE WATER MORE COMPLICATED.
WE ARE TRYING TO MAKE IT BETTER.
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NUNH20 / VISION & PRINCIPLES / 04

RETHINKING THE WAY
WATER REACHES PEOPLE.

Our long-term direction is to build a water business that can grow across markets, adapt to changing needs and create lasting
value through brands, production and partnerships.

SIMPLICITY

Ol Less complexity. More clarity.
QUALITY

02 From the water to the experience.
RELEVANCE

03 Different markets. Different needs.

LONG-TERM THINKING
04 Built for what comes next.

To develop thoughtful water brands and practical water solutions for
modern life and international markets.

OUR VISION
To build a resilient water business where brand, product, production and partnership can evolve together.

NUNH20 / WATER, DESIGNED FOR THE WORLD.

04



NUNH20 / PORTFOLIO / 05

WATER, IN DIFFERENT FORMS.

Our portfolio is intentionally varied. Each expression has a different role, visual language and intended environment.

01
MARCH HEART

500ML / BOTTLED WATER

A distinctive bottled-water expression with a clear emotional identity.

02
NUNH20 GLASSBOTTLE

750ML / GLASS

A refined glass format for dining, hospitality and considered occasions.

03
NUNH20 HOME WATER

10L / BAG-IN-BOX

A larger-format expression designed around practical dispensing and shared
use.

04
ONLY WATER

330ML / 750ML / 1000ML / DEVELOPING

A future exploration of simplicity, material and modern living.

Product specifications, availability and commercial terms are provided separately for business inquiries.
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NUNH20 / BRANDS / 06

TWO FORMATS.
TWO DISTINCT EXPERIENCES.

MARCH HEART
- Distilled Water -

MARCH HEART / BOTTLED WATER
MARCH HEART is designed as a recognizable bottled-water expression — compact, direct and emotionally distinctive. Its
role is to bring water into everyday movement, personal moments and modern retail environments.

NUNH20 GLASS BOTTLE / GLASS FORMAT

NUNH20 Glass is positioned around a more considered table experience. The glass format allows the product to belong
naturally in dining, hospitality and event settings where presentation matters alongside the water itself.
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NUNH20 / FORMATS / 07

FROM EVERYDAY USE

NUNH20 HOME WATER / 10L BAG-IN-BOX

A larger-format water expression built around practical dispensing. Its form is suited to home and shared-space use, where
convenience, handling and everyday volume are part of the experience.

1000 mL

ONLY WATER / FUTURE FORMAT

ONLY WATER represents a developing direction within the portfolio. The concept explores how a water package can be
reduced to its essential expression while opening a different conversation around form, material and future use.

DEVELOPING / NOT YET PRESENTED AS A CURRENT COMMERCIAL PRODUCT.
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NUNH20 / QUALITY & DEVELOPMENT / 08

FROM IDEA
TOWATER.

A water product is the result of decisions made across a chain of activities. Our approach is to define the product clearly,
understand the required process and maintain attention to consistency through development and production.

01 SOURCE 02 TREATMENT

Understand the water source and defined product requirements. Apply the appropriate treatment process for the defined product.
03 FILLING 04 QUALITY CONTROL

Use controlled filling and packaging processes. Use checks and controls appropriate to the product and process.
05 PACKAGING 06 DISPATCH

Select the format and presentation for the intended use. Prepare finished products for the relevant supply route.

QUALITY ISNOT A SINGLE CHECKPOINT.
IT ISAWAY OF WORKING.
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NUNH20 / PRODUCTION / 09

BUILT AROUND
PRODUCTION.

Production is where a brand proposition becomes repeatable. The visual language of the production environment is
intentionally functional: stainless steel, controlled processes, equipment, people and attention to detail.

Our production thinking covers different formats rather than one universal packaging model. Bottled water, glass formats and
bag-in-box systems each require their own handling, packaging and supply considerations.

NUNH20 / WATER, DESIGNED FOR THE WORLD. 09



NUNH20 / GLOBAL SUPPLY /10

FROM SOURCE
TO MARKET.

PRODUCTION / QUALITY / SUPPLY / MARKET

()] 0oz
CHINA e = UKRAINE

Manufacturing _soasact Future European
& Export & Manufacturing

GLOBAL
MARKETS

Importers
Distributors
Wholesalers

Retailers

Our international model connects production and supply capabilities with regional market partners. The objective is not simply
to move products farther, but to create a supply structure that makes sense for each market.

CHINA
Current production and supply foundation.

01

UKRAINE
Planned future direction for localized European production.

02

GLOBAL MARKETS
Working with importers, distributors, wholesalers and retailers.

03

GLOBAL IN REACH.
LOCAL WHEN IT MAKES SENSE.
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NUNH20 / FUTURE DIRECTION / 11

LOCAL WHEN
I'T MAKES SENSE.

NUNH20 is being developed with a long-term view of international water supply. Where market scale, infrastructure,
resources and commercial conditions make it appropriate, localized production can become part of the model.

UKRAINE / PLANNED FUTURE DEVELOPMENT
Ukraine represents a planned future direction for localized European manufacturing and regional supply. It is a development
objective, not a statement of current operational production.

LOCAL PRODUCTION REGIONAL SUPPLY
Develop closer to the market when the conditions support Build supply structures around practical geographic
it. needs.

LONG-TERM RESILIENCE ISBUILT STEPBY STEP.
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NUNH20 / PARTNERSHIPS / 12

BUILT TOGETHER.

The strongest international relationships are built on more than
distribution. They are built on market knowledge, local presence, brand
building and long-term thinking.

DISTRIBUTION For partners with established regional market reach.

WHOLESALE For commercial channels requiring dependable product supply.
PRIVATE LABEL / OEM For selected projects requiring a tailored water program.

STRATEGIC PARTNERSHIPS For opportunities that extend beyond a conventional supplier relationship.

—-
-
-
-

-

CONNECT - ALIGN - BUILD - GROW
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NUNH20 / CORPORATE STRUCTURE / 13

THE BUSINESS
BEHIND THE BRAND.

NUNH20 is developed within an international business framework. The following corporate information is presented to
distinguish the brand from the legal entities associated with the business.

GOOGLEDAY INC

AMTD INC

GUANGZHOU
GOOGLEDAY
INVESTMENT CO.,
LTD.

TYRESE TAN

CHINA OFFICE

Guangzhou Googleday Investment Co., Ltd.

International business company.

United States company.

China company / Chinese legal entity.

Legal Representative of Guangzhou Googleday Investment Co., Ltd.

Room A231, Room 302, 3rd Floor, No. 199-2 Yinglong Road, Tianhe District, Guangzhou, China

PHONE / WHATSAPP
+86 134 1812 8121

Corporate naming and legal descriptions should be matched to the relevant registration records and contracts before formal legal use in a specific

jurisdiction.
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NUNH20 / CONTACT / 14

LET'STALK
ABOUT WATER.

Whether you are looking for a water brand, a distribution opportunity, a
wholesale partnership, a private label project or atailored water solution,
we would be glad to hear from you.

GENERAL INQUIRIES BUSINESS & PARTNERSHIPS
info@nunh2o0.com business@nunh2o.com
PRIVATE LABEL / OEM PHONE / WHATSAPP
oem@nunh2o.com +86 134 1812 8121

NUNH20

Water brands. Water solutions.

WATER, DESIGNED FOR THE WORLD.

BETTER QUESTIONS. BETTER CHOICES. CONTINUOUS PROGRESS.

© 2026 GOOGLEDAY INC. ALL RIGHTS RESERVED.
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